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Frank Coton

Vice Principal (Academic Planning & Technological
Innovation)
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Got a question for Neal?

Please go to www.slido.com
Use Event Code #4993

#HUofGProfessional
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Euan Smith  April Logan

Director, Sport Active Lifestyle Programme
Lead, Sport
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Lesley Cummings

Director of Performance & Reward
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Passionate Professional Progressive
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@r%ﬁig%% Behavioural Competencies...

... are key behaviours that
underpin effective performance

Drive/
Motivation

#UofGProfessional



!E&“ﬁgﬁ Behavioural Framework Development...
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25 interviewers
trained

152 interviews with 3000 Post It 36 hours of
over 300 hours of notes used analysis
detailed
conversations
conducted

#UofGProfessional
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CUSTOMER FOCUS

* | consistently striveto providea  +
quality service

| engage with customers so

they always feel valued and
informed

| acton feedback and
suggestions to improve
customer service

| am courteous even when
customers are difficult or
demanding

I respond promptly to customer  +
requests and queries.

1 assess customer nesds
accurately by listening /sensitive
questioning

MANAGER

lactively seek feedback and
suggestions to improve
customer service

| champion customer service
improvement initiatives

1 respond promptly to customer
requests and whenever possible
within agreed timeframes
Iassess customer needs
accurately by listening /sensitive
questioning

Ikeep promises made to
customers.

I ensure my team are aware of
‘who our customers are

« | anticipate my customer's
future needs and identify their
key strategic issues

+ | create a culture of
professionalismin dealing with
customers at al levels

I structure my Service to focus
on customers’ needs

« I create mutualy supportive and
loyal relationships with all major
customers
| understand the levels of
service that are valued by
customers and ensure that
these are my priority
| understand and apply agreed
sector-wide standards within
‘my professional specialism

Our Behavioural Competencies

ENGAGING WITH CHANGE

ly changing ity

We rapidly adapt to

new ways

EVERYONE

ltake afi
adapting
circumst;
working

1develop
address |
I constru
status qu
continuor
1am oper
and havir
challenge
lidentify

more effi
1am refle
mistakes
myself

P ing ties o leam and grow.

MANAGER SENIOR LEADER

HOW DO I USE THE FRAMEWORK?

COLLABORATION AND TEAMWORK

The Framework is made ‘needs and contrbutions of colleagues.
up of eight clusters

COMMUNICATING AND INFLUENCING

y for all our staff listen,
understand and inform.

EVERYONE MANAGER SENIDRLEADER

Each cluster outlines the
behaviours that are essential
in order 1o be successful in o -
your role i3 vd g opr
: ADER EVERYONE MANAGER SENIOR LEADER

Ve ialogue Yinfiuence the actions of others  + | run productive and + | make time to communicate,
055 the Lniversity and inclusivity in a positive way by sharing constructive team meetings listen and respond to staff and
Tich laces knowledge and expertise where everyone i given an stakeholders

S soration and am aware of my approach and  OPPOruniy o getnvolved I delver dificut messages
Additional behaviours that are L oy adapitto sut diferentpeople.  + |amopen and honestwithmy  sensitively and n 2 fimely
expected of Managers and : -t oo e and circumstances, according team, and deliver iffcult manner
s P Ceatt Gd it === ey e to their preferred style xz:aea&manannrounale e
enior Leaders are detaile « lnea y use positive language to colleagues through trust and
L ; - moivate and encourage others  + Iknow whento escalateissues  open dialogu
teams 1 communicate information 1o seriorstaff and consider e . | arcuat isks and challnges
ty clearly and accurately using a stmethod of communicating.  for the University
variey of channels S
maland e . 1eed back management
Inetworks luse vidence andreal xamples * {PROVde etuctionsand, - dacisions confidenty
cant value 10 influence and persuade, g e et it bowrtant
Unhelpful behaviours venoar: - rather than expecting peopleto Ithink throughin advancahow  * | SSHED SU WIS B ROTERL
are also outlined ot e I {his acrss the organisation.
ity | am always respectful of and calleagues
the backgrounds, opinions and » Itakto my team regularly,
differences of ofhers, and keeping them up-to-date
maintain necessary on relevant issues
confidentialty

e and
ich seeking
1the

‘0cess

+ Ifocus on the negatives rather
than being constructive

« IKeep quit f | am unclear, ather
than asking for clariication

* Hocus only on my own priorities
‘and do not take a fai shara of the
‘workload

 ake th craitforthe worko the
‘members

+ I quickly jump to conclusions
and don't give people the time fo
* I am reluctant to take ownership of explain
‘problems when things g0 wrong
+ | do not trust, respect or engage
constructively with my colleagues }

#UofGProfessional



7Ceny Behaviours

overcome challenges
proud to be part of uofg

solve problems

accept accountability GmbCISSGdOI' continually develop
celebrate success . .
make decisions  ustothers

D
£
O
o
E

Jale thers views overcome resistance

fair professionalism

| customer focus pride "= .. sesocne

continual development openness
take ownership

speaking positively

honesty

adaptive

#UofGProfessional
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| don't trust anyone who's
nice to me but rude to the
waiter. Because they would
treat me the same way if |
were in that position.

MUHAMMAD ALl

American Professional Boxer

#UofGProfessional



zyasy Glasgow Professionals Through the Ages....
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Zachary Boyd Janet Anne
Galloway
1585 - 1653
1841 - 1909

Frances Helen
Addison Melville

WAHET G RIIES

1857 - 1912 1873 - 1962

#UofGProfessional
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Yotheov  Famous Glasgow Professionals

Gail Honeyman
Lisa Ballantvne Author of ‘Eleanor
y Oliphant is
Completely Fine’
won the 2017

‘ 1

Alastair Sim

Author of ‘Guilty
One’, ‘Little Liar’,

‘Redemption Road’ lain Robertson CostaAI\:,\ll;srthovel James Lapsley

Director, Worked in the Senior : Production Designer

Universities International Office Commercial Previously worked Winner of countlgess
Scotland for nearly seven Manager at n MVLS a2 8 awards for
years, until 2012 Statkraft Administrative Bodyguard

Previously worked , Officer Fearlessy gMurd,ered

in Planning Office Previously Senior 2012 to 2015 :

2004 to 2006

Recruitment

g Manager
g 2003 to 2007

for Being Different,
Kill Command

Worked as a Project
Manager
1999 to 2001

b

#UofGProfessional
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Panel and Q&A

#HUofGProfessional



sta] University

= of Glasgow

Got a question for the Panel?

Please go to www.slido.com
Use Event Code #2686

#HUofGProfessional


http://www.slido.com/
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Break
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Cordelia Ditton

Director, voicebusiness

www.voicebusinesstraining.co.uk

‘\".’. 3 ~ ’ A ; .ﬁ
P EE A
\‘ 4"\ Iy ‘p 1ied ° 7Y
~ s 4L o) ‘ ',"’-\ ' ’
Ny > > >4, "’"‘
(1. " "’ ‘{ n." .
'. > o crl \ ‘ ’: ".‘
g .~ ' _(’h‘ ";.'.. by

#UofGProfessional



éla University

of Glasgow

#HUofGProfessional

Lunch

23



sta| Universit
of Glasgovz

"'. 'n 4 ‘a N4 e ’ .
X f},b R ARy o £
.:\"\ -\,./ . Q‘\ ~.‘- ‘!. A

RS SR A &
A e N B8 o s
‘,'.,. Y ‘ "I,” .ra . ‘\‘"\\ Py {. :' - N.‘ 3 - :

. | h ",' ¢ ' "-~‘ '.L. - o il 3 L9 _("z ’.‘-'.‘ :\ \J
Miles Seecharan S ¢ ol whii oL

Senior Associate, Next Action Associates

miles.seecharan@next-action.co.uk

#UofGProfessional



GETTING THINGS DONE
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TUESDAY SALES SUMMIT

MONDAY SUSAN OUT OF THE OFFICE

Staff Meeting
(Board Room)
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YOUR MIND IS FOR HAVING IDEAS,
NOT HOLDING THEM.



Thirty years of research, millions of users around the world. -
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CREATE SPACE



STEPS



001 02 03 04 09

CAPTURE CLARIFY  ORGANIZE REFLECT  ENGAGE

COLLECT WHAT HAS PROCESS WHAT PUT IT WHERE REVIEW FREQUENTLY SIMPLY DO
YOUR ATTENTION IT MEANS IT BELONGS



CAPTURE

COLLECT WHAT HAS YOUR ATTENTION




U ] | CAPTURE
COLLECT WHAT HAS YOUR ATTENTION

AWV MIND SWEEPS



Crouuuu

Voicemail
DAD

Jonny G

+1(805) 588-5005

Kyley <3
Joe Billig
Work

MOM




BRAINTOSS

Your thoughts straight into your inbbox.

Available on the
D App Store



CLARIFY

PROCESS WHAT IT MEANS




WHAT’S
THE NEXT DEFER IT

ACTION? @
DELEGATE IT

TRASH IT

REFERENCE IT

INCUBATE IT




@ NEXT ACTION

The very next physical, visible action
that will move the situation forward
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ALV CLARIFY MIND SWEEP



CLARIFY

PROCESS WHAT IT MEANS

02

®e000 T 10:51 AM

2MINRULE I




ORGANIZE

PUT [T WHERE IT BELONGS




ORGANIZE

PUT IT WHERE IT BELONGS

03

ACTIONABL

PROJECTS CALENDAR NEXT ACTIONS WAITING FOR



REFLECT

REVIEW FREQUENTLY







ENGAGE

SIMPLY DO







001 02 03 04 09

CAPTURE CLARIFY  ORGANIZE REFLECT  ENGAGE

COLLECT WHAT HAS PROCESS WHAT PUT IT WHERE REVIEW FREQUENTLY SIMPLY DO
YOUR ATTENTION IT MEANS IT BELONGS



miles.seecharan@next-action.co.uk

NEXTACTION

ASSOCIATES
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Euan Smith April Logan

Director, Sport Active Lifestyle
Programme Lead, Sport

#HUofGProfessional
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World-Changing Glasgow - a story well-told
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Vice Principal, External Relations
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= Qur brand proposition
= Qur brand in action

= Developing our brand toolkit - what resources you need to tell
your story

#HUofGProfessional
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“O wad some Pow'r the
giftie gie us
To see oursels
as Ithers see us!”

#HUofGProfessional
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| Eme_r‘ging Themes

« Coherent and consistent branding is
important

Only by working together to build a
shared reputation would anyone
succeed

Branding needs to offer some flexibility
BUT a degree of brand control is
necessary

Audience-focussed branding is
paramount

— L . Y-"Ta
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Why Brand is important i

‘Inl

Iyl
communicate our vision

consistent presentation

articulate our story in a structured way
to target audiences

communicate our points of distinction

-----

champion our world-changers

secure attention with scale and focus
build reputation and profile
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of Glasgow

Brand model

Values

Vision

A world-class, world-changing university. Passionate. Professional. Progressive.

Brand Attributes

A history of changing the world The people that make it happen Today's real-life success stories

An iconic place of learning
and research

Excellence in teaching Connections and The vibrant city
and research collaborations of Glasgow

Personality traits

Brand essence

Where people inspire people to change the world

#HUofGProfessional



7 of Glasgow

OUR BRAND

PROPOSITION OUR INVITATION OUR COMMUNITY

WORLD WORLD
CHANGING CHANGERS

GLASGOW WELCOME

#HUofGProfessional
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ongoing digital
transformation

authoritative
voices

—
L

harnessing the

y n power of

community and
m influencers

content

marketing

WORLD
CHANGING

GLASGOW PEOPLE,

PERSONALISATION
& POWER

audience

focussed

key messages
- points of
distinction

ol
8660 &

strong brand

» positioning &
integrated
planning

1 H 3 4 5
I|I‘I‘I‘I‘\lll\‘l‘l‘l‘lh‘\lll\jl‘lll‘\l?l\lflll\‘Ill‘\l\l\l\‘Ill‘\lll\l\l\l\it

smaurt
measurement

#UofGProfessional
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FUTURE WORLD CHANGERS

of Glasgow

Meet our inspirational students

Our Suture Workd Changars have cverse takents and ambRions o maka the werld Dattar.

@ celebrating thair goals, helping them 10 achicve Malr ambiticns alongside their stugies.

Foliow their stores as thay work to change Ives.

Sofiat Olaosebikan

- Empowering young scientists

Jamie Dalgoutte Zu Filipuik

- Raforming Scoliand's Care system - Secing cisablity ciferantty

COULDYOU &
BE A FUTURE @

WORLD CHANGER?

Laurel Anne Brenton

- Improving animal weitars

Rachel Krofcheck

- Treasng immigrants with dignity

Eli Szydio Sarah Mills-Hicks Matthew Staitis

- Exploring cultural identity loss - Aid ha Insegradon of asylum Seekars - We need a revolution

#UofGProfessional
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Mehwish is the first woman from her
community in #Pakistan to attend University.
Ne sent her on a trip to London to meet with
@RUSI_org to help her fulfill her ambition of
making the world a safer place. Read her
story here: ow.ly/fQG030jtn2r
#¥UofGWorldChangers

U
®
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O University of Glasgow @

Women have been overlooked in #history: PG
student Danielle is on a mission to change
this. #UofGWorldChangers

WELL BEHAVED
WOMEN RARELY MAKE

HISTORY

A Woman’s Place Is...

0 University of Glasgow @

History is written about men. In every field
men dominated: #Science, #Art, #Literature,
#Philosophy, #Economics and #Engineering...
all men.

#UofGWorldChangers

e University of Glasgow &

Join UofG student Chloe as she tackles the
stigma around mental health.
#UofGWorldChangers

L3
;’/ e
FOLLOW CHLOE

Sh

TO FINBFOUT

Future Mindfulness Master

Chloe has an ambition is to improve mental health by promoting mindfulness, and
reducing the stigma of asking for help.

O University of Glasgow @ .

It's OK to not be OK sometimes. UofG student
Chloe searches #Glasgow for space that
benefits your #mentalhealth.
#UofGWorldChangers ow.ly/9giP30h3gXV

WHAT DOES THIS K

TO DO WITH MENTAL'HEN

Future Mindfulness Master

Finding time out for yourself in important for your mental health.

L J

e7a| University

of Glasgow

FUTURE
WORLD CHANGER
CHLOE WALSH

IS THERE SOMETHING HOLDING YOU BACK?

Achieving success takes ambition and hard work. But sometimes, to reach your
potential, you have to learn to relax, Newfoundiander Chloe Walsh has an
ambition to improve student mental health by promaoting mindfulness and

reducing the stigma of asking for help

Follow Chioe's world-changing journey

FUTURE WORLD CHANGERS

Psychology postgrad Chloe is part of
the UofG Future World Changers
group: students with ambitions that

could improve the lives of many,

#UofGworldchangers

WORLD

CHANgERS
WELCOME

#UofGProfessional
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University

of Glasgow Reputation Management

MEET WORLD CHANGING GLASGOW

MEET WORLD CHANGING GLASGOW

World changing research

Glasgow is a place where people make discoveries that change the world. Our six

crossdisciplinary areas of world-class research are shining examples of what we do
best at Glasgow. Explore our Research Beacons.

Building our future

A £1 billion investment in our estate over ten years to expand our world class

campus and facilities.

Meet Glasgow

- Established in 1451

- Ranked in the top 100 of the worid's universities
(QS World University Rankings 2020)

- 81% of our research judged to be internationally
excellent (REF 2014)

> Seven Nobel laureates connected to the University

Connecting globally

We are continuing our tradition of world-changing scholarship by working in
partnership with others across the globe.

Future World Changers

Our students of today are the world changers of tomorrow.

#HUofGProfessional
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University of Glasgow: Connect

ity of Glasgow org.uk>
Thursday, 26 September 2019 at 12:00
Genevieve Wright
Show Details

A spolight on out intemasional parinerships Can' read this emil properly?

a1 LJ_I(} iversity

% of Glasgow

—l: University
}

of Glasgow

WE'RE USING QRIGAM]

Dear Ms Gen Wright,
Reparatory Justice Real Our partners are crucially important to us. We Awelcome from Principal and

are proud of our with Vice-Cl Prof. Sir Anton Muscatelli
sector-leading organisations and networks,
world-class universities and research institutes.

C sharing and has

The Chronicle of Higher Education, October Folrse e T nowsiatr .t
::rnee(r)sur:lps whilst providing you ::i(h greater
2 O 1 9 insight to our areas of world-changing research

and teaching as well as learning excellence and
partnership development.

We welcome conversations about how we can
work together in the future.

SPOTLIGHT ON OUR PARTNERSHIPS

WE’ RE TR EATI N G w I T H I and UofG sign historic partnership Lower Saxony lflnlsterlal delegation

CANCER PRECISION

THE, QS and The Chronicle

digital ad example,

University of Glasgow Connect Ongoing
Newsletter to International Partners,
September 2019

THE, QS and The Chronicle digital ad example,
Ongoing



ofa| Unaversity Sustainable Development Goals

/5, SUSTAINABLE ¢ o
ﬁ’@\’y peveLopment G LSALS

BERE osen A | News Sport Weather iPlayer ~Sounds w 17 GOALS TO TRANSFORM OUR WORLD

2 of Glasgow

G000 HEALTH QUALITY GENDER
AND WELL-BEING EDUCATION EQUALITY

ND 2 LERD
POVERTY HUNGER

Scotland = Scotiand Politics = Scotland Business ~ Edinburgh, Fife & East =~ Glasgow & West

COP26: Glasgow to host UN climate
change summit in 2020

@® 10 September 2019 f © ¥ [ <« shae

COP26

DECENT WORK AND

INDUSTRY, INKOVATION 1 REDUGED
ECONOMIC GROWTH

'1 SUSTAINABLE CITIES 12 RESPONSIBLE
ANDINFRASTRUGTURE INEQUALITIES AND COMMUNITIES CONSUMPTION

ANDPRODUGTION
NS
1 PEACE. JUSTICE 1 PARTHERSHIPS

AND STRONG FOR THE GOALS @
INSTITUTIONS
e SUSTAINABLE

¥, GOALS

1 CLIMATE 1 LIFE

ACTION BELOW WATER

#UofGProfessional



OPEN DAILY FROM

VIEEE S SUPPORT ALONG . v
THE WAY oo

WE'RE COMMITTED TO CONNECTING YOU WITH THE RIGHT ﬂL“OtJHC[S - & WELLBEING SPACE
wo” PROFESSIONAL CAREERS ADVICE TO AN EXCELLENT LIBRARY MUSIC ROOM

WITH LONG O END MILLIONS ON \JUH LOUIP‘.’:L‘JI
ANU ACADEMIC SUPPOR JERVICLS TO CREATE A WORLD-CLASS
ENVIRONMENT WHERE YOU CAN FEEL INSPIRED

o] University

lerary The S udm[f Representative Council (SRC)

pen dally from 7.15am to 2.00am with I’w! P

arang
additiontoa y
bookshop, and printing and b

For more details, see glasgowstudent.net.

L'lﬁ-ﬁ‘

ce; music room,
nformation, see glasgow.ac.uk/library. Bulld your career
f“ur Carc ars Se w“ @ can hu p jou to ‘mdw:'k

Maximise your academic abllities
Advisers in the Learning Enhancement and
Academic Development Service (LEADS)
can help you d your duddl mic skills by
offering classes and one-to

on € Writin :
and Statistics
glasgow.ac.uk/leads.

as

e guidance from professionally
:mm

for \,urk Lx;,-,.mrcu, t
training and coaching in job-hunting
technigues including CV building
Help when you need it + opportunities to meet global rec
A $ . . == N on campus and take part inan :rnuf:smp
Our Student Sen Enquiry Team is here S .

1o help y-.,u(.n_,h the our time at through the Internship Hub, which facilit

~ 400 exclusive opportunities eac ademic

Glasgow, from Council Tax queries to advice A-,JE ax LI 'd I\m[ tunitie Q‘b“i »IdCddLﬂ ’#
vear for s (5] 3 ) ) Wy

on support services available to you, We can Yo, lorsiucensal o & OLEnIY

help with the following For more information on the Careers Service,

glasgow.ac.uk/careers.

assist wi I'W the registration and enrolment
Ask a Student

Contact our Ask a Stude
th cur tud 0 provide
impartial information on student life at Glas
Send in your questions at glasgow.acukw
askastudent.

/ice 10 e put

ion on financ: <]. enguir
u‘iumu' on on financial aid opti
assistance and produc |unuf
amic doc

ons

pus Cdrd“
nents of the

assist with enquiri
student record (MyCa
th appointment Jm“fvos s and
ng -.r. lr) service

es

aLCp‘_‘f and informatior
welfare and pastoral issues

all our student services, see
glasgow.ac.uk/students.
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stay connected How to influence our

/ brand and reputation
peer to peer

communications R What’s in personalised
It fOr me 5 ) Information

multiple platforms ~— _— \ How to create

and messages — compelling,

how to stand out I relevant and
timely content
How to engage on preferred

and
trusted channels #HUofGProfessional
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www.gla.ac.uk/brand

WORLD & wp
CHANGING ¥ -
GLASGOW = ¢

L4 -

University Campaigns
- World Changing Glasgow

— World Changers Welcome

Search

About our brand

—> Our brand model

—» Our brand attributes
—> Our brand personality

—> Our brand essence

Brand Elements

- The Logo

- Colour

- Photographic and Video Guidelines
—> Social Media Guidelines

—> Font Guidance

—> Tone of Voice

—> Visual Elements (templates)

Resources

— A selection of How-to guides and resources for
Team UofG staff

search

#UofGProfessional
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2 of Glasgow

Please go to www.slido.com
Use Event Code #W259

#HUofGProfessional
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| want/need to ...................

Sothatlcan ....coooevevvnnnn.n.

#HUofGProfessional
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Any questions?
brand @glasgow.ac.uk
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Robert Garnish

Director, Commercial Services
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Commercial Services at UofG ]
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A diverse offer, collaboratively delivered s
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cgeres @ Commercial Services in 2017/18

9
o £ @

00000
Accommodation Conferences & Events Hospitality Services
£17.5m —> £5.7m £709k —> £51k £4.2m —> £62k
s o
J /7 1\ N Y P
— P
v
Print Unit Retail Sport
£342k —> £88k £1.1m —> £217k £2.0m —> £103k
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AEshe S Show me the money...

& of Glasgow

Income 2017/18 (£k) Surplus 2017/18 (£k)

1,100 709 342 103 88 62 5

P &

m Accommodation = Hospitality = Sport m Accommodation = Retail = Sport

Retail m Conferences ® Print Print m Hospitality m Conferences
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PAAGRLM Commercial Services — golden threads

&
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Service experience Value for (money) quality

#UofGProfessional



i }}%ﬂi{%ﬁg Leadership and purpose — start with ‘why’
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qoSeSell Commercial Services — The Why...

> of Glasgow

Commercial Services:

Delivering diverse, thoughtful and engaging services to
enable a World Class experience & to deliver value for the
University.

#UofGProfessional



oSl Commercial Services — what's new?

> of Glasgow

e 8
9

Two became one Co-ordinated future focus Uncovering opportunities
The creation of Creation of a Business Taking on the
Catering & Events Development role University Nursery

#UofGProfessional



SENCSUE | cadership — Day to day

> of Glasgow

Monthly and quarterly time together

Development of the Voice group and conversation

Sharing of knowledge, especially financial

#UofGProfessional



a1 Universit : . ' -
o quIang\z Making changes — learning through trial and error

Prosecco for Sport Café Food to Go App
Graduation

#UofGProfessional



VSO 3 + 1 case studies

> of Glasgow

n Customer feedback

a Student Residential Strategy

B Retall evolution

n Catering on the extended campus

#UofGProfessional



WOhrervol 1. Customer feedback

SGOW

Client Login

F A @ FEEDBACK SOLUTIONS v REPORTING & ANALYTICS ABOUTUS v GAIN INSIGHT v CONTACT US Q
ViewPoint

- o A

-A {S ‘
-1‘ STUDENT l
adl

il

PUTTING TIN
- FEEDBACKINTO

_’& University

+ of Glasgow
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SPORT

How was your visit to Sport today?

#UofGProfessional
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Please tell us what made you so happy:

Previous

It was too busy Lack of locker availability

Staff weren't helpful or friendly | didn't know about it

Level of cleanliness Facilities fall short of expectations i

Previous

#UofGProfessional



R e “Excellent” responses — Jan-Dec 2019

= of Glasgow

m Sport = Catering = Gift Shop Print Unit = Accommodation

#UofGProfessional
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UDSANGSUM © Student Residential Strategy

> of Glasgow

Provide a high quality, student-focussed, Glasgow
experience

!

Recommendations

Refurbish and _ Short to medium term Spirit of community and
improve existing Developing the estate additional capacity social welfare

Vv B = N
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iChiehvinedl 3. Retail evolution

SGOW

Ta b IS a
inTown i€ o g =t S '
!unvmluu.. GLASGOW B 3 @LA§@©W

18 April - 31 July 2019 N idete o sale now
Come face-to-face with a real T. rex kelvinhall.org.uk/trex
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HELEN STEWART
umaa+ Founder = Distilie
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EpvaemeM 4. Catering on the extended campus
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4000-5000 people da aalth & Wellbeing

3 outlets outlet

clusion and diversity

#UofGProfessional
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Satisfaction — employee and customer

Financial return — University
and employee

Future opportunities

#UofGProfessional
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Carol Clugston Christine Barr Chris Green = Sharon McGregor

: COO, MVLS Executive Director of Chief Transformation  Director of Professional
Officer Services, College of Social

Sciences
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Got a question for the team?

Please go to www.slido.com
Use Event Code #7480

#HUofGProfessional


http://www.slido.com/
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Deputy Secretary
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Please go to www.slido.com
Use Event Code #X027
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http://www.slido.com/
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