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By the end of this session delegates will be able to: 
 
•  Gain insight into the graduate attributes activity that has taken place 

within the University of Glasgow 

•  Have an increased awareness of some of the challenges and 
benefits associated with engaging students in reflection on their 
development of graduate attributes 

•  Understand how to utilise the LinkedIn platform to increase student 
engagement with the development of their graduate attributes 

•  Get access to the range of e-learning materials produced by this 
project to help support students produce graduate attribute focused 
LinkedIn profiles 

 



Previous Graduate Attributes (GA) activity within UofG 
 

•  Personal Development Planning Policy adopted in 2007 
•  Graduate Attributes Matrix developed in 2010 
•  Previous GA implementation projects employed ePortfolio 

tools (e.g. Mahara) as online repositories for students’ 
personal reflections  

•  Student engagement with GA and take-up of Mahara has 
expanded through combination of college-wide 
employability programmes, embedded teaching initiatives 
and new professional development processes in the 
professions 



Historical challenges with GA engagement 
 

•  Broad cross-section of UofG student population 
have not been exposed to previous GA initiatives  
-> unaware of the benefits of reflecting on their 
development of GAs  

•  Student engagement with P&PD planning tends to 
take place during the honours years of study 

•  There remain issues of portability with the Mahara 
ePortfolio system and the lack of access it offers 
students to a broader, extra-mural professional 
community 



Benefits associated with engaging students in 
reflection on their development of their graduate 
attributes 
 

•  Develops critical thinking through personalised learning 
•  Helps students identify the uniquely higher education-

related dimension of their Personal & Professional 
Development (P&PD) journey 

•  Engaging students in reflecting on the relationship 
between their current studies and longer term goals/
aspirations could indirectly impact student retention 



Enter…LinkedIn 
 

•  The world’s largest online professional networking tool 
•  Easily recognisable and sophisticated  
•  Connects students to a broader professional world… 
•  …and allows students to preserve these networks post 

graduation 
•  College and central Careers Service staff have seen a 

significant increase in student interest in LinkedIn over 
the course of 2013/14 



Some LinkedIn facts… 
 

•  Now has more than 347 million members in over 200 
countries and territories 

•  Currently available in 24 languages 
•  Professionals are signing up to join LinkedIn at a rate of 

more than two new members per second (17 million 
new members since January 2015) 

•  In Q4 2014, more than 75% of new members came to 
LinkedIn from outside the United States 

•  There are over 39 million students and recent college 
graduates on LinkedIn - they are the site’s fastest-
growing demographic 

(Source: http://press.linkedin.com/about) 



UofG LinkedIn survey (November/December 2014) 
 

•  650 respondents took part in the survey (561 ‘complete 
responses’) 

•  Just over two-thirds of respondents have a LinkedIn profile 
•  Just over half have written a summary paragraph 
•  Just over half have expanded on their previous experience 

to include duties, responsibilities and skills developed 
•  Less than half detail courses, projects and activities in their 

Education section 
•  On projects generally, only one in five students include 

details about previous ones they have been involved in 
•  There is little engagement with adding links and files 



UofG LinkedIn survey (November/December 2014) cont. 
 

•  For those not using LinkedIn, just under half felt they did 
not know how to use it and a two-fifths did not even know 
about it 

•  A fifth of non-users felt it was only useful when you finish 
your studies, which is somewhat reflective of the year 
group engagement noted earlier 

•  90% of respondents had no or only a vague idea of what 
graduate attributes are 

•  Conversely, almost four fifths of respondents felt that there 
could be a value in referring to graduate attributes within 
their LinkedIn profiles 



Some early conclusions / assumptions… 
 

•  A majority of UofG students had LinkedIn profiles 
•  But it was clear less knew how to use the platform 

effectively 
•  The summary, experience, education and projects sections 

were being under-utilised… 
•  … as was the ability to add links and files, which is a main 

distinguishing feature from the traditional CV 
•  There was a particular apathy towards the site in the lower 

year groups 
•  Graduate attribute awareness amongst students is very 

low 
•  But students recognise the value of them in a LI context 



Graduate Attributes Matrix 



Three main dimensions: 
 

•  Academic 
•  Personal 
•  Transferable 

 
These quite neatly map onto: 
 

•  Academic skills/experience (primarily, a student’s 
current degree programme and previous education) 

•  Extra curricular activities (including clubs/societies and 
volunteering) 

•  Work related learning/experience (part-time jobs, 
internships, placements etc.) 



The backbone of GA/skills reflection…
CAR (STAR) structured key incidents 

Context 
Action 
Result 



Identified seven key sections: 
 

1.  Top of profile (including cover/banner photo, 
headline and profile photo) 

2.  Summary (academic/personal/transferable) 
3.  Education (academic) 
4.  Experience (transferable / work related) 
5.  Organizations (personal / extra curricular) 
6.  Volunteer Experience & Causes (personal) 
7.  Projects (academic/personal/transferable) 



Meet the Student Author team! 















Summary 
 
Broken down into: 
 
•  Introductory statement 
•  Academic 
•  Personal (extra 

curricular) 
•  Transferable (work 

related) 

Can include multimedia 
files (and encouraged) 



Education 
 
Allows for multimedia 
embedding, connection 
recommendations and can 
be tied to honors/awards, 
courses and projects 
 
Encourages students to 
place this at top of profile 
to highlight currency/
importance of studies 



Experience 
 
Allows embedding of 
multimedia files to 
enhance text content 
 
Also features 
recommendations which is 
an effective way of giving 
extra authenticity to 
content and encouraging 
networking 



Organizations 
 
For the purpose of college/
university students, 
LinkedIn targets the 
Organizations section to 
what we would traditionally 
consider Clubs and 
Societies 
 
Possible to designate role/
position as well as 
organization 



Volunteer Experience & 
Causes 
 
When recruiting, 80% of 
employers value 
volunteering on a CV 
(timebank.org/key-facts) 
 
Section does not allow for 
multimedia embedding but 
is perfect for GA/skills 
focused key incidents in 
CAR/STAR format 



Projects 
 
Can be taken from 
academic studies, extra 
curricular activities (e.g. 
volunteering) or work 
related pursuits 
 
Section does not allow for 
embedding of multimedia 
but does allow allocation 
of team members, 
encouraging networking 







Remaining project timeline (until 29 May 2015) 
 

•  Student author evaluation (re: benefits/challenges of GA 
reflection / LI development) 

•  Develop e-learning resources (video/audio/screencasts) 
showcasing exemplar profiles developed by student 
authors 

•  Recruit student volunteers to build self-directed profiles /
trial e-learning resources 

•  Develop dissemination strategy to promote e-learning 
resources to academic staff and students 



For more information and to get access to 
the range of e-learning materials 
produced by this project to help support 
students produce graduate attribute 
focused LinkedIn profiles, please contact: 
 
Chris Roden, Project Coordinator 
chris.roden@glasgow.ac.uk 



Questions 


