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The role social media should play in education remains unclear; some educators ban it, others
embrace and integrate it, and a large number of stake-holders remain uncertainly positioned
somewhere between these two extremes (Bowen, 2012). As a writing instructor at a small
four-year liberal arts university in America, | found Twitter, specifically, to be an innovative
and effective tool for engaging students and enhancing learning in a course with social
pedagogical approaches to writing and research outcomes.

Researchers at Georgetown University are credited with first labeling what they call “social
pedagogies” which they define as "design approaches for teaching and learning that engage
students with what we might call an ‘authentic audience' (other than [solely] the teacher),
where the representation of knowledge for an audience is absolutely central to the
construction of knowledge in a course” (Bass and Elmendorf as qtd in Bruff, 2012). Twitter
is a natural fit to this “peer-based” social pedagogy, as it is “not the transfer of information or
status messages that are crucial factors, but rather, the opportunity to be a part of someone
else’s process by reading, commenting, discussing or simply enhancing it” (Ebner, et al
2010). Microblogging helps users be a part of a larger community that is working on a
specific problem without restrictions on time and space.

During a three-year study (from 2011-2014) | found that Twitter aided in improving student
motivation and engagement, helped students strengthen relationships, develop a more
social/collaborative view of learning, added new dimensions to student research and
rhetorical analysis, and helped them make inspiring connections between the world and their
writing and research processes. This presentation details the motivation, planning, and
execution of Twitter into a writing and research course that effectively increased student
engagement and increased active student learning.

References

Ambrose, S. A., Bridges, M. W., DiPietro, M., Lovett, M. C., & Norman, M. K. (2010). How
learning works: Seven research-based principles for smart teaching. John Wiley & Sons.

Astin, A. (1984) “Student involvement: a developmental theory for higher education”.
Journal of College Student Personnel 25, 297-308).

Bartlett, Thomas. (2003) “Why Johnny Can't Write, Even though He Went to Princeton™.
Chronicle of Higher Education, v49 n17 pA39-A40 3 Jan 2003.

Bowen, Jose Antonio. (2012) Teaching Naked: How Moving Technology Out of Your
College Classroom Will Improve Student Learning.José Antonio Bowen. Josey Bass. John
Wiley & Sons: San Francisco. 2012

Brown, J. S. (2002). Growing Up Digital: How the Web Changes Work, Education, and the
Ways People Learn. USDLA journal, 16(2), n2.

Bruff, Derek. “A Social Network Can Be a Learning Network™ The Chronicle for Higher
Education. 6 Nov. 2011. Web. 11 Dec. 2011.



Carpenter, J. P., & Krutka, D. G. (2014). Engagement through microblogging: educator
professional development via Twitter. Professional Development in Education, (ahead-of-
print), 1-22.

Christensen, C. M., Horn, M. B., & Johnson, C. W. (2008). Disrupting class: How disruptive
innovation will change the way the world learns (Vol. 98). New York, NY: McGraw-Hill.

Ebner, M., Lienhardt, C., Rohs, M., & Meyer, I. (2010). Microblogs in Higher Education—A
chance to facilitate informal and process-oriented learning? Computers & Education, 55(1),
92-100.

“Facebook Newsroom” (2014, November 30) Retrieved from:
http://newsroom.fb.com/company-info/

Fried, Robert L. The game of school: Why we all play it, how it hurts kids, and what it will
take to change it. Jossey-Bass Inc. Pub, 2005.

Forbes, Steve. “Dinosaur U.” Forbes Magazine. 28 Feb 2011.p13

Honeycutt, C. & Herring, S. (2009). Beyond micro-blogging: Conversation and collaboration
via Twitter. Paper presented at the forty-second Hawaii International Conference on Systems
Sciences, Los Alamitos, California. Retrieved March 17, 2014, from
http:www.danah.or/papers/

Hird, Jacob. “11 ways to measure the value of social media” Series on Internet Marketing
Strategies Briefings Econsultancy: Digital Marketers United. 1 Aug 2011. Web. 12 Aug.
2011.

Johnson, Kirsten A. (2011). “The effect of Twitter posts on students’ perceptions of instructor
credibility”. Learning, Media and Technology, 36:1, 21-38

Kassen-Noor, E. (2012). Twitter as a teaching practice to enhance active and informal
learning in higher education: the case for sustainable tweets. Active Learning in Higher
Education, 13(1), 9-21.

Kwak, H. C. Lee, H. Park, and S. Moon. (2010).”What is Twitter, a social network or a new
media?” Paper presented at the International World Wide We conference, April 26-30,
Raleigh, NC

Kress, G, (2003) Literacy in the new media age. New York: Routledge.

Lang, James M. (2013) “How Orwell and Twitter Revitalized my Course” The Chronicle for
Higher Education. 28 Oct. 2013

Livingstone, S., E. Van Couvering, and M Thumin (2008) “Converging traditions of research
on media and information literacies: Disciplinary, critical, and methodological issues. In
Handbook of research on new literacies, ed J. Coiro, M. Knobel, C. Lankshear, and D. Leu,
103-32. New York: Lawrence Erlbaum Associates.

Lowe. B. and Laffey, D. (2011). Is Twitter for the birds? Using Twitter to enhance student



learning in a marketing course. Journal of Marketing Education. 33 (2), 183-192.

Lyons, R. (2009) “Twitter has become a playground for imbeciles, skeevy marketers, D-list
celebrity half-wits, and pathetic attention seekers.” Newsweek. 16 Sept. 2009

Moran, M., Seaman, J., & Tinti-Kane, H. (2011). Teaching, Learning, and Sharing: How
Today's Higher Education Faculty Use Social Media. Babson Survey Research Group.

Pink, D. H. (2006). A whole new mind: Why right-brainers will rule the future. Penguin.

Priem, J., & Costello, K. L. (2010). How and why scholars cite on Twitter. Proceedings of the
American Society for Information Science and Technology,47 (1), 1-4.

Qualman, Erik. Socialnomics: how social media tranforms the way we live and do business.
John Wylie & Sons publishers: Hoboken, NJ. 2009. Print.

R. Junco, G.Heibergert, and E. Loken. (2010).”The effect of Twitter on college student
engagement and grades.” Journal of Computer Assisted Learning. Blackwell Publishing Ltd.
2010.

Rankin, M. (Director) “Some general comments on the Twitter experiment.” [Online video]
Web posted by Monica Rankin (2009) Available at:
http://kesmit3.blogspot.com/2009/04/twitter-experiment-bringing-twitter-to.html

Rinaldo, S. B., Tapp, S., & Laverie, D. A. (2011). Learning by tweeting: Using Twitter as a
pedagogical tool. Journal of Marketing Education, 0273475311410852.

Thomas, Douglas and John Seely Brown (2011). A New Culture of Learning: Cultivating the
Imagination for a World of Constant Change. Copyright Thomas Douglas and John Seely
Brown. 2011.

Tyma, A. (2011) Connecting with what is out here!: Using Twitter in the large lecture.
Communication Teacher, 25 (3), 175-181.

Veletsianos, G. (2012). Higher education scholars' participation and practices on Twitter.
Journal of Computer Assisted Learning, 28, 336-349

Walker, L. (2012). Twitter Learning Analytics in R. In ASCILITE-Australian Society for
Computers in Learning in Tertiary Education Annual Conference (Vol. 2012, No. 1).

Young, Jeffrey R. "How Not to Lose Face on Facebook, for Professors." Chronicle of Higher
Education 55.22 (2009).

Zax, David. (2009) “Learning in a 140-character bites: Twitter can improve teacher-student
communication, in and out of class”. ASEE PRISM: American Society for Engineering
Education, October 2009 http://www.prism-magazine.org/oct09/tt_01.cfm



